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THE FRENCH CHEMICAL INDUSTRY
The pleasant surprise of 1991

With a growth of 3% and a surplus of 24 billion Francs on the balance of trade the French
chemical industry performed better last year than all its competitors. Restructurings,
internationalisation, investments and research are the four driving forces behind this
recovery. A level of performance which is likely to be confirmed again this year.

Classification : two French chemical companies
amongst the ten world leaders

By the side of Rhéne-Poulenc and EIf Aquitaine, 8th and 10th respectively in the world’s
chemical industry, two other French groups have established their place amongst the
world’s thirty leading companies. They are L’Air Liquide and L’Oréal, undeniable leaders

in their specialised sectors.

THE EUROPEAN CHEMICAL INDUSTRY
1992, renewal and growth ?

The European chemical industry was expected to be practically at a standstill in 1991.
What a surprise ! Growth, although very modest at 1.1%, meant that the industry was
back on course. Once again the European chemical industry showed its ability to reactto
the economic climate, consolidating its position as the world leader.

°* e o e ¢o[ANANALYSIS BY COUNTRIES|¢ ¢ ¢ ¢ ¢ o

®

GERMANY ITALY
Competitiveness Further deterioration
under threat in 1991

THE UNITED KINGDOM
Out of recession .
atlast? @

BELGIUM-LUXEMBOURG A

A solidly-based and e
outward-looking industry @ and disappointments
IRELAND

The champions

@ of growth

THE NETHERLANDS SWEPEN
Exports first and foremost A devastating plunge
PORTUGAL
= A necessary
Qﬁ reorganisation
FINLAND
DENMARK Coming to a sudden halt

Ecology now and always
SWITZERLAND

Aiming at the EEC
AUSTRIA

NORWAY The setbacks
Targetting : petrochemicals on European markets
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THE CHEMICAL PLANTS IN FRANCE

The regions displayed

The men, the companies,

the facts, the data, the products,
the investments and the
environmental protection

in French chemicals

and specialities plants.

49

NORMANDY
ILE-DE-FRANCE

The lle-de-France,
Haute-Normandie and
Basse-Normandie regions

79
THE NORTH

The Nord-Pas-de-Calais
and Picardie regions

105

EAST

The Alsace, Lorraine and
Champagne-Ardennes regions

121

RHONE-ALPES
AND BURGUNDY
The Rhone-Alpes, Bourgogne,
Auvergne and
Franche-Comté regions

153

THE MEDITERRANEE

The Provence-Alpes-
Cote d’Azur and
Languedoc-Roussillon regions

@ geographical
by companies

@ by products

173
THE WEST-CENTRE

The Centre, Pays de Loire,
Brittany, Poitou-Charentes
and Limousin regions

193
THE SOUTH-WEST

Aquitaine and
Midi-Pyrénées regions

211

THE PRINCIPAL
SUPPLIERS
TO THE CHEMICAL
INDUSTRIES

213

ALPHABETICAL INDEX
(ADVERTISERS)

214

ANALYTICAL INDEX
BY PROCESSES,
EQUIPMENTS, PRODUCTS
AND SERVICES

A WIDER
COVERAGE FOR A
WIDER READERSHIP

INFORMATIONS
CHIMIE (MONTHLY)

For analyses, economic surveys

and original and complete studies

on markets, companies, products
and techniques.

A team of specialists in chemistry
and economics who speak the same
language as their readers.

(@) ur organisation is based on a
series of publications which cover
the chemical and related industries.
For more than 30 years our team
has collected and analysed all the
significant economic and technical
data, presenting its readers with
essential fact and comment.
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