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OCDE: Organisation de Coopération et de Développement Economiques.

WWW:World Wide Web.

EDI: Electronic Data Interchange.

B2B : Business to Business.

B2C: Business to consumer.
E-R: Electronic Retailing.

G2C: Government to Consumer.

B2G: Business to Government.

C2C: consumer to consumer.
Arpanet: Advanced Research Project Agency NET.

NSFNet: National Science Foundation NET.

Tcp/ Ip: Transmission Control Protocol/Internet Protocol.

UCAID: The University Corporation for Advanced Internet Development.

NGI: Next Generation Internet.

IPV6: Internet Protocol Version 6.

FTP: File Transfer Protocol.

E-Cash: Electronic Cash.

SSL: Secure Sockets Layer.

SET: Secure Electronic Transactions.

Http: Hyper Text Transfer Protocol.

EFT :Electronic Funds Transfer.

TAM: Technology Acceptance Model.

ISP: Internet Service Provider.

CERIST: Centre de Recherche et d’Information Scientifique et Technique.

Rinaf: Réseau d’Information African.



ARN: Academic Research Network.

ADSL: Asymmetric Digital Subscriber Line.

Wimax: Worldwide Interperability for Microwave Access.

GECOS: general electric comprehensive operating supervisor.

E-G: Electronic Government.

E-A: Electronic Administration.

EAO: European Association for Osseo integration.
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